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D@0 The Voice of Your Guest

Started Early of

= 2019

Aiello At A Glance

100 cClients in

== 15,000 +
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Q@R /robout Aello

AVA is deployed in 15,000+ rooms,
100+ hotels in 5 countries
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About Aiello

Twin Line Okinawa ASAlKyoto Hotel Indigo Alishan Le Meridien Taipei
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@@ The Voice of Your Guest

Bespoke One Stop Al Engine for Service Property

Multiple Touch Points— before the stay, during the stay and after the stay
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, ﬂ: Personalized Service, Marketing campaigns, )
Online — Customer Satisfaction, Branding Awareness, Enterprise Owned Data Base
Reviews o~ % o Target Audience, Hidden Upsell opportunities,
~ = Risk Alarm, Operation Efficiency and prediction.
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& a0 The Voice of Your Guest

Aiello Product Portfolio

W's AVA L) TMS #00 vocol.ai

Voice Conversation Task Management Business Insight
Engine Engine Engine
S

xxxxx
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& & The Voice of Your Guest

Problem We are Solving

o
Operation-
(]
WISG Unified Labor Guest Insight & Guest
Hotel Chains Al Database System Shortage Upsell Experience
(]
Property-wise
Real-estate Owners Visibility Efficiency contributing Sustainable Development Reduce Non-returnable
& Risk Management To GOP & Management Investment
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In-Room
Al Digital
Brand Ambassador



« The Voice of Your Guest

How Aie"o serveS? *x Source: Aiello internaldata

Al Completed

Guest Interactions Room Nights
Tasks

55,100,856 2,804,595 4,711,525

© Aiello.ai | All rights reserved \“ aiello






& & The Voice of Your Guest

Guests’ Interaction With AVA

One out of four interactions is
about AD/Showcase

= 7,640,342 touch points/ad clicks

= USD 1.53* 7,640,342 clicks

=USD 11,689,723
SEM ad spendings

© Aiello.ai | All rights reserved
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&E The Voice of Your Guest

@ Ul click distribution

Deliver

WOM talkers

Marketing value projections

Cloc
Music k

Language
| Ads
S¢ rvice
Screen
on/off
Guest .
experience Marketing
46% 50%
Brightness

. 34,897

Marketing clicks

709

QR code scans

x 1.53

CPC

x 44,7
CPA

$53,392

(USD)

$31,692

(USD)

Notificatio
Bluetooth ‘

© Aiello.ai | All rights reserved

/ QR code scan distribution

N

(benchmark source)

\

= |n-room dining
= Restaurants

= Others(surrounding,

hotel info etc) /

W aiello

Date period: 2023 OCT - 2024 MAY


https://www.wordstream.com/blog/ws/2016/02/29/google-adwords-industry-benchmarks

AVA Product Iniro



TAY A/ Bros oty tndraGuest
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Thursday,Kaohsiung a
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* AVA RFariasmpes

The Next Gen
All-In-One Device

IP Telephony

Message Box
®O®® ® O
In-Room Bluetooth Message  Al-Powered Room Digital Signage
Dining Sound Alert Concierge Phone Bluetooth Speaker

Alarm Clock
Voice Trigger Al Concierge

Smart Service Electronic Al Room
Alarm Request Displays  Suggestions Control
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@@ The Voice of Your Guest

The Next Gen All-In-One Device

Fully customized, Paperless & Interactive

9999

1y 3|prl

Le Salon
""'D .\ ¥ . - ! won %
O '~ =

orG998

wwniaus Bangkok

1244

.o
){ M .ZZ Uny ﬁ‘l-z]’q:lrnu[
. muludag

' &=l
(-.-/l @bl

@aterd

© Aiello.ai | All rights reserved “ aiello



The Voice of Your Guest

Routine Broadcast

R

Notification + Pop'Up QR COde

Your feedback is
highly appreciated!

We can utilize routine broadcasts to

Confirm

gather additional customer feedback

and increase exposure for TripAdvisor!

« Satisfaction Survey
* Notification/Message to Guests
* Promotion

* Marketing Campaign

© Aiello.ai | All rights reserved “ ﬂiellﬂ-




) The Voice of Your Guest

In-Room Dining Ordering on Aiello

Step 1 Step 2 Step 3
Tap the In-Room Dining button on Ul Browse the menu Select item and quantity

©+0993 Beverage

Delicious Figs Fruit
Salad

Wedneaday Hong Kong

12:18

g Beverage A0A0

Y @

Pl
p 9 Add 10 cart

Step 4 Step 5 >tep 6
Confirm the order and check out Order confirmation and QR code for more MGnOge orders on the plOTform

Order Has been Placen

—
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— T [re=r}
— LAt -
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The Voice of Your Guest

In-Room Dining Web App

© Aiello.ai | All rights reserved “ aiello



@ @0  In-Room Shopping

in-room Shopping

Noftes:

« Usingtags to highlight
the item'sfeatures (e.q., Promotionat
Exclusivity, Duty Free,
eTC.) Beauly

Home & Kids
[PRE-ORDER] SINGAPORE... SINGAPORE AIRLI
Notes: Fashion SGDS €9.00 [ 8,625 miles SGD$ 19.00 / 2,375 mil

« Editable and
customizable (e.g., by
category, by type, etc.)

[PRE-ORDER] SINGAPORE AIRLINES

. SGE0E 62,00 [ BB2S miles
Notes: i :
H . Expariznce the fusion of the Japanese charm with the
¢ QR COde lln klng TO The tcondc beckonlng cas, Manekl-Meka, adormed With batik
H design coat. A beloved symbol of wealth and abundance
we bs I Te . with a mallat.

© Aiello.ai | All rights reserved \i‘ aiello



Bring Revenue
Marketing and Upselling



& & The Voice of Your Guest

Case Study A

Goal:

Recommend the hotel guest with local
attractions.

Solutions:

Al-driven AV A automatically distribute
the coupons via LINE systemonce the
hotel guests ask about the local
atfractions.

- Results:

Conversionrate

597,352

L) o
(redeemed) of ue 2;'3 T Twa
coupons iR g.g_’ - gsg
downloaded 1 1 3 ; ULy N Tl
/0 REEE N

| May | we |y | _Awg | sept | _Oct | Nov. | Tolal

Al Recommendation

(Coupon Downloaded) 7,855
Coupons
Redeemed 834
Conversion Rate 10.60%

© Aiello.ai | All rights reserved

27,387

4,034

14.70%

55,089

82,274 27,096 98,274 456 597,352
6.879 7,012 5,176 12,012 56 36,005
12.50% 8.50% 19.10% 12.22% 12.28% 11.34%

Period: 2022.05.01-2022.11.30

W giello



& & The Voice of Your Guest

Case Study B

Goal: / Results:

- Recommend the hotel guest S
with local attractions. ) @ B

\_—l
- Acquire more memberships \

Conversion rate

Solutions: 324, 2 ‘I 7 (redeemed) of 3 ’ 72 9
- Al-driven AV A automatically coupons 4 47 new Hotel -
distribute the coupons via LINE L downloaded ° O  members Acquired

systemonce the hotel guests
ask about the local attractions.

Category Coupon Downloaded| Coupon Redeemed

- Also use AV Aftorecommend Restaurants 80,906 4,100 5.07%
the hotel guest to sign-up their ‘

membership program. Souvenirs 176,473 6,755 3.83%

Activities 66,838 3,422 5.12%

Total 324,217 14,277 4.40%

Period: 2022.01.01-2022.06.30

© Aiello.ai | All rights reserved \i‘ aiello
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The Voice of Your Cucst

0000

SUHL

397,436+

Total Voice + Touch
Guest Interactions

=

107,510+

In Room Ad
PromotionCycle

© Aiello.ai | All rights reserved

il Facts with
10,402+ Numbers

Surrounding Query
voice s fouch Per room per night

Aiello Assistant interacted with the hotel

guests for more than 397,436 times,
Q Voice avg 5.7 times, Touch 10.3 times The

Click times of Surrounding Query is up to

1 6+ 10,402. In-room ady ertisement display
showsup 1o 107,510 cycles.

Touch + Voice Enquiries
Per room per night

W qiello




Q@ Guesi Insights

How do Guests
engage with AVA?

Voice Interactions

Based on the observ ation,. There are large
groups of middle eastern Tourist check-in
and chosen English language to service.
Moreov er, there has been an increase ratio
in Chinese Speaking Language significantly
in AUG 2023.

© Aiello.ai | All rights reserved

16,000

14,000

12,000

10,000

8,000

6,000

4,000

2,00

o

Enquiry by Month

14,438
8,108
3,522 3104 3,373
1,848 1,808

I I 5 I

2023/1/31 2023/2/31 2023/3/31 2023/4/31 2023/5/31 2023/6/31 2023/7/31 2023/8/31

Avg. Monthly Enquiry Max. Monthly Enquiry

2,718 to 4,865 14,438

W aiello



The Voice of Your Cucst

2023/1-2023/8 s h owcase

[
Times Clicks
Dining - CASIA 5,972 Experience — 605 During this period, there were many
Club Lounge
clicks on Chinese information, which
Dining - SAVIO 2,444 Dining - FLOW 658 effectiv ely helped international tourists

quickly understand the information in

Experience - Spa by THANN 1,631 Experience - 537 the hotel. Suggest to put more
Sanctuary Swimming Pool
information regarding branding
. Experience - Fitness .
Dining - Lobby Lounge 897 P e 446 awareness — F&B, souv enirs, or some
_ coupons for promotion
Bedside Assistance - How to use it? 662 Experlence - 398
Kids Club

GOASIB G| | ANFigBTs sesenredd W aiello




Q@ Guesi Insights

Lan g ud g e 2023/1-2023/8

Based on the observ ation, there are large men mzh-cn mzh-tw mth
groups of middle eastern Tourist check-in
and chosen English language to service.
Moreov er, there has been an increase ratio
in Chinese Speaking Language significantly
in AUG 2023.

+30% Chinese Voice Commands
Chinese tourists are increasing.

68% English Speaking Guests
English speaking guestsstill majority.

© Aiello.ai | All rights reserved “ aiello




The Voice of Your Cucst

Most Asked Questions

Go to Cantral Embassy
Mega Bangna Location ,%::}
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10

2023/1-2023/8

I T T T

SAVIO (G Floor)

Lobby Lounge (G Floor)
CASIA

FLOW (7th Floor)
Suvarnabhumi Airport
Siam Amazing Park
River Barge

BTS Skytrain Siam Station

Go Kart by Monowheel

HarborLand Sindhorn Midtown
Hotel

12

13

14

15

16

17

18

19

20

KidZania

Albricias

Flowhouse Bangkok
Playmondo

Mirinn Cabaret Show
Siam Paragon
Starbucks

Siam Serpentarium
Blu-O Rhythm & Bowl

Kebab & Hummus

W aiello



Customer Engagement Distribution % (Device Touch /UI)
Increasing Ul Usage Trends for "Showcase" and "Ads" Intents

m-nrmrrn-ﬂm-lrrlrmmvm"m'ﬂm‘rwrn' I'l"'F"mrF-"
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i:; - . +70.2%%
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Language Usage (Voice)

Chinese speaking guests takes more than 55~65% of the total voice interactionsin 2024

shitw Chinese New

Year

Summer Vacation : Tradition

g | al
- 3 - Chinese
| I (HK, TW)

B — ﬂl..‘...l.—.--.

P adgd
zh-cn

. o Simplified

Chinese

o (China,

009 gz S0 v MY and

et ll-u.ll.. ; ~ ofhers)

SN SEENEEEEEEEEEN ﬁﬁ#‘ﬁﬂﬁfﬁﬁﬁkﬁﬁ SEP

X Taie
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Hospitality
Insight Report @9\

(Coming soon)

Following pages are for demonstration only,
not real numbers.



& & The Voice of Your Guest

Benefits: What can | get from this?

Figure out your pain points
Systematically analyze strengthsand
weakness of your hotel from five angles
guests care most and improv e them.

Monitor public opinion

Keep eyes on the momentum of
positive or negative opinions about
your hotel.

© Aiello.ai | All rights reserved

O

Know your competitors

See what adv antages your competitors
havethatyou don't, and what

disadv antagesthey have that you should
avoid.

Dig out hidden needs
Learn what different type of guests want,
andride on the tfrend to stay ahead.

W giello



@ @0 The Voice of Your Guest

Methodology:

Collect millions of reviews
from major OTAs

L]
Lk

&

02 @& @ ..

]

Collect general ratings
and ratings by category

Customer from major OTAs
Satisfaction (6
Index o, J—
7

© Aiello.ai | All rights reserved

Decompose every review and
leverage Al algorithms tolabel
opinions by sentiment and
category

2.

Consolidate and categorize
all ratings, and calculate the
weighted average

aials ?r;

-

Hidict

How does it work?

Generate useful Data source
insights for your hotel

Booking.com
Expedia
Google Map

TripAdyvisor

8® 3 yB

3. 4 Trip.com

Generate Customer
Satisfaction Index for hotels

=) (2. Agodo

® o M Kook

Coming soon

W aiello



& & The Voice of Your Guest

Demonstration only, not real numbers

Public Opinion Insights of Your Hotel

Reviews Overview | Your Hotel

Reviews

8930

Positive/Negative Index* Trend | Your Hotel

Services Cleanlines

Comfort Value for money Facilities

*Positive/Negative Index=P ositive opinion count/Negative opinion count. It indicates
how yourhotelis performing in the fiv e categories which matter most to hotel guests

© Aiello.ai | All rights reserved

Customer Satisfaction Index* | 2024

e Similar hotels** == Your hotel

Services

Value for sz
money

Facilities

7.5
Comfort Cleanliness

**Customer Safisfaction Indexwas based on the subcategory ratings from
major OTAs and was calculated using weighted average formula.

*** Similarhotels can be defined by you, whetherit's a specific hotellist, or a
group, (e.g. 5 stars hotelin citfies)

W giello



Q@0 The Voice of Your Guest Demonstration only, not real numbers

Breakdown: Customer Satisfaction Index

Your Hotel | 2024

- Generous seasonal promotion
- Free cocktail

- Slow check-in - Dirty pool
- Not answering calls - Room not cleaned well
Services Facilities Cleanliness Comfort Value for money

Q0O @

© Aiello.ai | All rights reserved \i‘ aiello



Q@0 The Voice of Your Guest Demonstration only, not real numbers

Positive/Negative Opinions: by country

Positive Opinions Neutral Negative Opinions

— North America

®
o Vietham

mmm Thailand
—

G K
. orea
® Japan

e Singapore

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

* Similar hotels can be defined by you, whetherit’'s a specific hotel list, or a group, (e.g. 5 stars hotel in cifies)

© Aiello.ai | All rights reserved \i‘ aiello



@ @0 The Voice of Your Guest Demonstration only, not real numbers

Positive/Negative Opinions: by guest type

Positive Opinions Neutral Negative Opinions

[ 2N ]
IHVH\ Couple

[ )

w Solo
—— Business
L

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

* Similar hotels can be defined by you, whetherit’'s a specific hotel list, or a group, (e.g. 5 stars hotel in cifies)

© Aiello.ai | All rights reserved %‘ aiello



Q@0 The Voice of Your Guest Demonstration only, not real numbers

In-depth Review: Positive Opinions

4 N N )
Top 10 mentioned Top 10 trending
Keywords Cloud: positive keywords positive keywords
Positive Opinions
A A
B B
elevator ¢ ¢
L gl D 161 D 161
E E
| rOOm F F
hOtel pre'qkaSt T — G 123 G 123
P— H H
| |
J J
g VAN AN J
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@ @0 The Voice of Your Guest Demonstration only, not real numbers

In-depth Review: Negative Opinions

Top 10 mentioned Top 10 frending
Keywords Cloud: negative keywords negative keywords
Negative Opinions

© Aiello.ai | Allrights reserved %‘ aiello



Q@0 The Voice of Your Guest Demonstration only, not real numbers

Positive/Negative Opinions: Comparing to the market

Positive Opinions Neutral Negative Opinions

2024H1

Your hotel
2023H1
2024H1

Similar hotels*

2023H1
2024H1

All hotels
2023H1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

* Similar hotels can be defined by you, whetherit’'s a specific hotel list, or a group, (e.g. 5 stars hotel in cifies)

© Aiello.ai | All rights reserved \i‘ aiello



Q@0 The Voice of Your Guest Demonstration only, not real numbers

Competitor Analysis Matrix

Positive
Opinions*
* Clean pool *  Sweet specialdeals
* Has Dyson dryer *  Multiple optionsfor pillows

FOLLOW

Your Hotel -

Competitors**
IMPROVE AVOID
*  Low variety buffet * Noisyairconditioners
* Badreception attitude *  Nogym

*Excluded all opinions that both sides have.
**You can define the list of competitor.

© Aiello.ai | Allrights reserved “ aiello



& & The Voice of Your Guest

OR ANY ANALYSIS & INSIGHTS

Anything comes to mind<¢ Share your ideas & needs with us!

© Aiello.ai | All rights reserved “ aiello



TMS Pro Product Intro

Accelerate Effiency



@@ The Voice of Your Guest

Benefits of Al Bot - Reduced 30~50%

Al Bot can auto answer the repeatedroutine questions

On-premise internal line Operation

Aiello Operation

Phone Calls

Guest Room Front

Simple ;
Inquiry

Eg. Check in/out time
Fav orite place

Complex
Inquiry
Eg. To Call TAXI Voice

Reservation Restraint

&
&

Operation Center
(Outside of hotel)

Guest Room Front

Task
Message

or

QR code

Guest own
Phone

Voice

Operation Center
(Outside of hotel)

Possibility to
integrate
operation

center

]

Staff Phone

© Aiello.ai | All rights reserved
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@@ ™S Prolintro

Comprehensive Data o o
A na IY'I'iC S D as h boq rd Guest Behavior Patterns Task Overview

Learn about purchasing habits. Oversee team’s activity.
ik - 0 Q
wEorrd el 38
e R g ke o i Track Popular Amenities Measure Team Efficiency
.y : ' Uncover what your guests want. Task completion time.
| et Vevage
0.0% - e LR 1 "™

°- . A= TMS Pro Data Dashboard

Tamnim

Track your team’s tasks and ov ersee activity on TMS Pro

comprehensive Dashboard page to optimize your operations.

© Aiello.ai | All rights reserved \i‘ aiello



@@ ™S Prointro

Busphen Cracs g

FREIRERE R

© Aiello.ai | All rights reserved

o TMS ™

Task Management System

0e90
P22

Real-time communication
Connectwith your feamanytime.

Task Tracking & Management
Oversee tasks and responsibilities.

L
Staff Communication
Enhance collaboration between teams.

111
xx4Q

Fully Customizable
Create customw orkflows fromscratch.

Automation and Integration
Integrate with your existing tools.

]

Mobile App
Download for TMS Pro Mobile App.

W giello



@@ ™S Prointro

Mobile Apps — Efficient, Real-time and Mobility

PMS integration Tailored Workflow | Amplified Synergistic One-Click Real-Time Inter-Team
supported Design Impact Task Completion Notifications Collaboration

FOCUS WHO! T The o] 1 MO woy OO WO Now WaDiu o ion Sl it Autorretee? Baras oy sImpivy Qpoinng Moceculne Contmoosm o motsan Lt ine Mzt Copttfnasion Iv M Murngsman

(PRI
() VoucwwTanae ‘
Veue Tousk Oabemey [THIT-WIED4_. @ i 5 JohA Clve rrwvtions you
e Slene Whars i he bacac chex. @

B\ ik

Coonset ooy | MGad) sarauir.. @

CCO . Hacted cer NeatiTurath @

.

Sl 0T
e 0 el o | voan]
) Y ter .

n progrees L

P T IES ¢ Wy AT RZ0
- -y

amw
it I3

My TR s U

0 SO I U o
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Optimize Capex



@@ The Voice of Your Guest

Legacy PBX vs. Aiello Software/Cloud PBX

On Premise vs Cloud / Fixed vs. Dynamics / Wired vs Wi-Fi

Legacy Cloud/Software
Legocy PABX Physical PABX Software (On Premise) or
Cloud
Connectivity/  Yes, Wired ( Analogue No/Partial (WiFi, mixed with Software/
Cabling or IP/LAN) LAN) Cloud SIP
Backoffice TraditionalHeadsets Mobile (or PC), traditional FABA
headsets
Guest Room Traditional Headsets Aiello All-In-One Device
OtherFeatures 1. Message box 1.  Message Box "-\\
in Guest Room 2. Bluetooth Speaker/Alarm »
3. Tablet %
4.  Room Control
Cost 1. FullCapex+Yearly 1. Low Capex + yearly
Maintain (opex) maintain
2. Opexonly
3.  Hybrid model
Future No (Fixed) 1. Al Assistant
Expansion 2. Subscription model -

easy toreduce/expand
thelines

© Aiello.ai | All rights reserved \i‘ aiello



The Voice of Your Guest

Case Study: Cost Comparison: Legacy vs Aiello
EstimationBased on 200 Rooms Property (Baht)

Category
Basic
Capex
Basic
Category
Basic
Basic
Opex
/Annual
Fee Value Added
Value Added

© Aiello.ai | All rights reserved

No.

1
2

No.

1-1

System Details

Telephony Telephony System (1st year total)

Bluetooth/Alarm

Subtotal
System Details
Telephony yearly maintain 16% /. license fee
Task .
Management Task Management & Dispatch
System
System
Subtotal
In-Room Dining & Promotion
Tablet Module
Digital Singage * Adv ertisment
Voice Bot(Yearly)
Al Voice
loT Smart Room (IP Based)
Subtotal

Full Features Subtotal

Legacy
3,648,000
900,000
4,548,000

Legacy

583,680

118,400

702,080

768,000

Not Supported
Not Supported
768,000
1,470,080

. Cost
Aiello saving
S—— Capex Saving
| 30~40%
2,522,000 45%0—/
Cost
Aiello Saving
224,000 Opex Saving from
195,360 1 0%~40%'

with more Al
419360 40% O—  capability

266,400

310,800
222,000

44,400
843,600

1,262,960 1 4%
W giello

*Potential cost variation depends on the local carrier requirements (call out), and feature requirements.



SDGs & Security



@@ The Voice of Your Guest

All In-Room Info Devices & Accessories

Before After

Total Carbon Footprint

(5 Years ) per room 80%

39 kg CO2e

— - Reduction
. g 1380 KM
" : that a car drive A
J % A 200 Room hotel -

= 7800kg CO2e
= 276,000 KM
of a car drive

© Aiello.ai | All rights reserved \i‘ aiello



Q@R AVA Product Intro

EN303645
Certification

Aliello's adherence to EN303645, a European
standardfor loT device security and
privacy, ensures robust cybersecurity

measures.
This certification mandates unique

passwords, secure software updates, and

strict data protection measures.

© Aiello.ai | All rights reserved
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Industry Trends



THet&oleehoTrénds Guest

i
User-Centric

Quality and innovationin
guest experience is key
differentiatorin service-
based industry.

Guest experience has
been neglected and is
need for an upgrade
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Digital Data

Pre-check-in and check-
out data points are
collected but thereis
limited visibility during the
guest’sstay.

Datawhich is directly
connected to the guest
experience can be
leveraged to develop
strategy and optimize
operations

'

Al

Al technology has
matured tohave practical
applications across
industries.

Al willhave an immediate
impact on Hotels
traditionally relying on
manpower

Global hotel technology development frends:

Cloud
Connected systems
and communications

driving operational
improvements
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